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HOW GIGGING MUSICIANS UTILIZE SOCIAL MEDIA 
TO PROMOTE THEMSELVES
BY ARIKA MICHAELIS
WHAT MAKES THIS RESEARCH RELEVANT?
WHY SHOULD IT BE INTERESTING TO YOU?
DEVELOPMENT
Anonymous 
online survey
01
Sample = 
TriState Area 
Musicians
02
What do I want 
to have learned 
by the end
03
Designed on 
Survey Monkey
04
Released on 
Facebook 
March 27
05
V Club 
Facebook
06
Closed April 11
07
THE RESULTS
THE 
CHOPPING 
BOARD

DO YOU PROMOTE YOUR OWN SHOWS? 
ARE THEY PROMOTED FOR YOU?

SELF PROMOTION
FIRST MOST UTILIZED SOCIAL MEDIA OUTLET
SECOND MOST UTILIZED SOCIAL MEDIA
FREQUENCY OF POSTS & CHOICE OF SOCIAL MEDIA 
SIGNIFICANCE
TIME OF DAY SIGNIFICANCE
CONCLUSIONS
 Facebook – most utilized social media outlet for gigging musicians in the Tristate area
 Bars/Restaurants, Music Venues, Community events
 Self-promotion
 Social Media
 2-3 times a week
 Verdict is out
FOR FUTURE RESEARCHERS:
LOOKING BACK AND LOOKING FORWARD
TOPICS AND ADJUSTMENTS TO CONSIDER
 Age & Gender
 Instruments & Training
 Avoid skewed results
 Multiple social media options
 More effective research correlating frequency of posts/social media choice to performance attendance
THANK YOU
